Texas counties:      BILLBOARD facts

· Rural Texas is at risk--counties have no authority.  Nearly 300 Texas cities have stopped new billboard construction. Therefore the roadways outside of the urban areas are beginning to be lined with billboards. Although Texas cities have the authority to stop new billboard construction, counties do not have such authority.  
· 35,000 and growing.  In Texas there are over 35,000 billboards, and 550 new permits are granted each year by TxDOT.  
· Rural Road Act provides little to no protection.  The Texas Rural Road Act allegedly protects our most treasured views. However, it allows billboards to be erected if ONLY ONE business is located along a rural road. Each day Texas rural residents are bombarded by outdoor advertising messages displayed on double-decker boards with lights. 

· Prohibiting new billboards increases quality of life, economic development, tourism. Of the 300 Texas cities and the five states that prohibit new billboards, there has been no evidence of a negative economic impact. In fact cities such as Houston found an increase in spending after enacting tough billboard restrictions. And Vermont saw a 50 percent rise in tourism spending in the first two years it became billboard free.

· The billboard industry costs taxpayers money:

· Billboard companies pay:

· No sales taxes on their advertising revenue

· Very little property taxes

· Nothing to construct, maintain, or operate our highways

· No highway user fees

· Billboard companies demand:

· Use, without compensation, of our highway system for their benefit

· Huge sums when a highway project requires a sign’s removal or relocation 

· Grassroots and business leaders support for county authority to stop new billboards:

· Conference for Urban Counties

· Texas Association of Counties

· Texas Association of County Judges and Commissioners

· 79% of Texans agree that there should be no more billboards on Texas highways.  (Study conducted by Stephen Klineberg, PhD., Rice University Texas Environmental Survey)

· Over 250 Texas cities have adopted no new billboard ordinances. These cities include all geographic regions, urban and rural, large and small from Flower Mound, Hondo, Frisco and Manvel to Dallas, Houston, Austin and Fort Worth

· Bipartisan support in the Texas legislature
· Over 200 adopt-a-highway groups
· Greater Houston Partnership
· Community and regional mobility groups









Source: “Billboards by the Numbers.” 2000. Scenic America.





